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Tourism 
contribution to 
Greek economy

The economic prosperity of Greece 
has been tied to the development of 
tourism, which is one of the country’s 
most important sector and has a 
significant multiplier effect on 
economic activity. Indicatively, in 2019 
the tourism contribution to the coun-
try's GDP was 33% while the sector 
directly employed approximately 400 
th.people, accounting for around 10% 
of total employment in the country.

A significant characteristic of the 
coronavirus pandemic was the 
extraordinary demand-side shock 
caused by travel restrictions and 
containment measures, which led to a 
sharp and deep decline in tourist 
inflows. This had an adverse effect on 
the “counterbalancing” role of travel 
receipts, leading to a significant GDP 
loss in 2020, yet partially recovered in 
2021. Despite the substantial annual 
growth, this figure remained below 
pre-pandemic levels.
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Tourism sector contribution to 
GDP (%), 2016 – 2021
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Global Travel & 
Tourism 

Development 
Index (T&T)

According to the Global Travel & Tour-
ism Development Index (T&T) 2021 of 
the World Economic Forum (WEF), 
Greece ranks 28th among 117 coun-
tries and 4th among competitive 
Mediterranean countries.

The Travel and Tourism Competitive-
ness Index of the world economic 
forum benchmarks and measures 
"the set of factors in policies is that 
enable the sustainable and resilient 
development of the Travel and Tour-
ism (T&T) sector which in turn 
contributes to the development of a 
country (e.g. infrastructure, business 
environment etc) 

In 2021, Greece ranked 28th 
in the world ranking of the 
Global Competitiveness 
Index in Tourism.

In addition, Greece demon-
strated a significant increase 
in its ranking position in 
terms of: 

International openness
(+ 16 positions), 

Information & Communi-
cation Technology infra-
structure (+14 positions), 

Human Resources
(+ 15 positions) and 

Business Environment
(+ 37 position)

Performance analysis of competitive 
Mediterranean countries
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Arrivals & 
Receipts

Before the pandemic of COVID-19, 
tourism arrivals demonstrated excep-
tional growth between 2015-2019, 
and 2019 was a record year for Greek 
tourism, when the country welcomed 
more than 30 million foreign visitors, 
whereas during the turbulent year of 
2021 it welcomed approximately 15 
million. 

2022 is expected to be a record year 
for the Greek tourism industry. 
According to the first data from 
Athens International Airport, Elefther-
ios Venizelos, the traffic in June 2022 
reached 94% of the corresponding 
month of 2019, showing an even great-
er improvement than in May when 
reached 90%..

Due to the high reliance of the Greek 
economy on tourism, the country 
suffered the sharpest falls in terms of 
international arrivals (7,4 million 
visitors) and tourism receipts (4,3 
billion euros) in 2020. However, after 
experiencing this dramatic drop in 
2020, the number of international 
tourists in Greece roughly doubled in 
2021. Overall, the volume of inbound 
travelers totaled 14,7 million 2021 
(cruise visitors excluded) denoting an 
increase of nearly 8 million from 2020.

In addition, revenues from tourism 
demonstrate even higher growth than 
arrivals, indicating a parallel increase 
in average spending per arrival at a 
CAGR of 6.1% between 2016 – 2021.

International Arrivals, million 
visitors, % y-o-y change, 
2016 - 2021
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Tourism receipts, in € bn., 
% y-o-y change, 2016 - 2021
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Average spending per arrival 
(euros), % y-o-y change, 2016 - 
2021
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While absolute capital investment in 
tourism declined significantly during 
the last decade, its contribution to 
total investment increases, highlight-
ing the importance of the sector for 
the economic recovery.

Capital 
Investments

According to WTTC, Greek tourism 
attracted capital investment of 
approx. €3.1 bn. in 2017. This is 
estimated to have risen by 3.6% in 
2018, and it is projected to grow by 
5.1% per annum over the next ten 
years reaching €5.5 bn. in 2028. 
Greece is evolving into one of the 
most popular global tourist destina-
tions, with investment activity in its 
hospitality sector picking up pace and 
prominent hotel brands betting on 
the country’s high quality tourism 
product. 

It is worth noting that in 2018, capital 
investment in tourism still lags the 
record levels of 2008 by 55%, while 
the projected investment in 2028 is 
expected to be increased by approxi-
mately 60% comparing to 2018, 
indicating the significant room for 
additional investments in the tourism 
industry.

Capital investment in Travel & Tourism, in bn. €, 2008-2028, 
all values are in constant 2017 prices & exchange rates
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Capital investment in Travel & Tourism, in % of 
whole economy investment, 2008-2028
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Key Trends / 
Opportunities
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According to the Hellenic Chamber of 
Hotels, there is a continuous improve-
ment in the qualitative composition of 
hotel capacity in the country, that is 
attributed to the beneficial effect of 
the incentives given through the 
development law for investments in 
modernizing or building high class 
hotels.

Hotel capacity
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Evolution of hotel & rooms 
capacity, no. of hotels and 
no. of rooms in th., 2012-2020
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Units
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An increasing number of international 
hotel brands have already entered the 
Greek hospitality market, especially at 
the high-end spectrum of the market. 
The latest worth-mentioning 
additions to the Greek luxury hotel 
supply are: 

the internationally branded Angsa-
na Corfu Resort & Spa (159-rooms 
and the first flagship property in 
Europe of the luxury Asian hospital-
ity group Banyan Tree)

#
1
2
3
4
5
6
7
8
9

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28

Hotel operator/brand
Aman
Westin (Marriott Group)
Radisson Blu Hotels
Nikki Beach
Fairmont Hotels & Resorts
Raffles Hotels & Resorts
Four Season
Wyndham Hotels
Independent
Sani Ikos Group
Sani Ikos Group
Sani Ikos Group
Sani Ikos Group
Sani Ikos Group
Brand not announced
One & Only
Kempinski
Waldorf Astoria (Hilton)
Radisson Blu Hotels
Not announced
Brand not announced
Not announced
Not announced
Angsana (Banyan tree)
GHM
Marriott
Mandarin Oriental
W

the two new entries in Costa Navari-
no resort (W and Mandarin Oriental 
which are also the first hotel of 
these hotel brands in Greece | the 
246-room W Costa Navarino and 
the 99-room Mandarin Oriental 
hotel are planned to open their 
doors in summer 2022 and 2023 
respectively.

Many developments involve the as 
golf courses, marinas and marine 
sports, conference centers, villas, 
multiple 5-star hotels, as well as fully 
serviced villas / residences.

Resort
Amanzoe
Costa Navarino
Radisson Blu Beach Resort
Nikki Beach Resort
Fairmont Mykonos
Raffles Mykonos
Astir Palace Resort
Wyndham Grand Cerete Mirabello Bay
Porto Carras Grand Resort
Sani Resort
Ikos Oceania
Ikos Olivia
Ikos Dassia
Ikos Aria
Ithaca Odyssey Resort
One & Only Kea Island Resort
Lavender Bay Resort
Waldorf Astoria Crete Sitia Bay
Redisson Blu Zaffron Resort
Atalanti Hills
Elounda Hills
VIP Exclusive Club (Scorpios Island)
Hellinikon Athens
Angsana Resort
Kilada Hills
Domes Miramare
Mandarin Oriental, Costa Navarino
W Costa Navarino
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There is a significant number of large 
scale 5-star resorts that have been 
proposed or have recently been 
developed in Greece, highlighting the 
increased investment interest and 
activity in the country. Hence, Greece 
remains a great investment opportu-
nity for international hotel chains, 
since only 1.7% of total units operate 
under an international brand. It is also 
worth highlighting that many develop-
ments involve the establishment of 
large-scale areas into mixed-use 
resorts offering multiple facilities such 
as golf courses, marinas and marine 
sports, conference centers, villas, 
multiple 5-star hotels, as well as fully 
serviced villas / residences.

Investment in large scale 
5-star resorts

Key Trends / 
Opportunities

Source: Deloitte analysis

Selected large 
scale luxury 
resorts in Greece
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Key Trends / 
Opportunities

Greece’s golf tourist market is relative-
ly unexploited presenting only seven 
18-hole courses and one 9-hole golf 
course. Nevertheless, the country has 
the potential to become an important 
golf tourism destination in Europe due 
to its strong points and advantages 
(natural assets, mild climate, etc.).

Golf tourism
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Main golf tourism 
developments in Greece

Port Carras Grand 
Resort Golf Club
Holes: 18      Par: 71

Glyfada Golf Course
Holes: 18      Par: 72

Corfu Golf Club
Holes: 18      Par: 72

Afantou Golf Course
Holes: 18      Par: 73

Porto Elouda Golf 
Course
Holes: 9      Par: 27

Costa Navarino Golf 
Resort
The Dunes Course
Holes: 18      Par: 71

The Bay Course
Holes: 18      Par: 71

Crete Golf Club
Holes: 18      Par: 71



Greece has significantly lower ratio in 
hostels per hotels compared to 
Germany, where hostels amount to 
3.4 % of hotels, and Italy, where 
hostels amount to 2.1% of hotels. This 
fact could be a great opportunity for 
investments in the sector, considering 
the growing trends of young travelers 
and the growing low budget accom-
modation demand.

Key Trends / 
Opportunities

Greece now offers more than 
800,000 hotel beds, more than 500 
conference facilities, and more than 
8,000 yachting berths. Moreover, 
there are approximately 100 Hostels 
in Greece, accounting to approxi-
mately 1% of tourism accommodation 
facilities in the country. The majority 
of hostels in Greece are located in big 
cities like Athens and Thessaloniki, but 
also in other smaller regional towns 
like Kalamata, Meteora, Ioannina and 
of course in some of the most popular 
Greek islands, such as Ios, Santorini, 
Crete, Corfu, Paros, and Rhodes.

Hostels in Greece

Data available at Hostel World till July 2022

Thessaloniki (avg price €17.90)

Litochoro

Mykonos (avg price €93.50)

Paros (avg price €24.25)

Ios (avg price €21.75)

Santorini (avg price €37.28)

Corfu (avg price €17.38)

Chania (avg price €17.67) Heraklion (avg price €19.75)

Kalambaka

Makrinitsa

Rhodes

Ioannina

Kalamata

Map of Greece with hostel 
locations and average prices per 
bed per night



Greek airports attract an ever-in-
creasing number of visitors. Major 
airlines are strengthening their 
presence at Greek airports, while at 
the same time, new partnerships 
are being forged.

Fraport Greece has completed a 
major four-year infrastructure 
development program at 14 region-
al airports. The Greek government 
is currently in the process privatiza-
tion of 23 additional regional 
airports

Key Trends / 
Opportunities

Tourism infrastructure has also been 
constantly upgraded during the last 
decade, following the privatization of 
several key state-owned tourist and 
transport assets (marinas, regional 
airports, tourist properties etc.) by the 
Hellenic Republic Asset Development 
Fund. 

Infrastructure
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Thessaloniki 

2019: 2.341,7

2020: 709,2

2021: 1.089,4

Corfu

2019: 1.457,4

2020: 404,5

2021: 899,8

Chania

2019: 1.141,4

2020: 201,8

2021: 661,4

Athens

2019: 6.412,6

2020: 2.023,1

2021: 3.789,9

Heraklion

2019: 3.302,2

2020: 902,3

2021: 2.147,4

Rhodes

2019: 2.343,3

2020: 585,9

2021: 1.400,6

Kos

2019: 1.178,3

2020: 322,3

2021: 680,3

International arrivals at major 
Greek airports recently 
privatized, in thousand visitors, 
2019-2021



The Hellinikon Project

‘Small Hellinikon’ Project 
signed in Crete Upgrade of Alimos Marina

The Hellinikon Project represents the 
biggest urban regeneration develop-
ment in Europe and is seen as 
Greece’s most significant private 
investment in a decade. The project, 
which will generate as many as 75,000 
jobs, according to its developer, envis-
ages the old runways of Athens 
former Hellinikon airport becoming 
beachfront villas, high-end shopping 
malls, with a marina, five-star hotels, a 
casino, office space and the largest 
public park in Europe.

Greek company REDS S.A. has been 
awarded the development of the 
former U.S. base in Gournes, Herak-
lion, Crete, for 40.2 million euros. 
Dubbed the ‘Small Ellinikon”, after the 
development of the former Athens 
international airport, the asset is 
considered to be a key item in the 
country’s privatizations agenda. The 
real estate property of Gournes 
consists of a beachfront land plot of 
345,567 sqm located 13km from the 
airport “Nikos Kazantzakis” and 16 km 
from Heraklion, with potential to 
become a theme park, a casino, or a 
hotel complex. At the same time, the 
Greek government is investing billions 
of euros to upgrade Crete’s transport 
and power infrastructure. Work has 
recently begun on a new 1.5 billion 
euro international airport in Kastelli — 
located about 20 kilometers from 
Gournes – and is expected to be in 
operation by the end of 2023. 

Alimos Marina is currently the largest 
marina in Greece and the Balkans and 
one of the most popular marinas in 
the eastern Mediterranean Sea. It also 
happens to be the  main base for 
yacht chartering in Athens and 
features 1100 permanent berths- 
while accommodating up to 600 
boats in winter.  The Agreement 
cosigned 2 years ago, foresees the 
concession for a period of 40 years 
-with the right of mutual extension for 
another 10 years- of Alimos Marina 
right of use, operation, management 
and development, representing a 
total investment of EUR 100 million 
with multiple added value. Through 
the implementation of this Develop-
ment Plan, significant economic and 
social benefits will arise, in both local 
and national level. 

Major 
infrastructure 

projects



RRP as the Economy’s Accelerator

Through the Recovery and Resilience 
Fund (RRF) of European Commission, 
Greece has secured a significant 
amount of funding in order to imple-
ment the proposed investments 
reforms from the National RRP 
(Greece 2.0) in several sectors. The 
Greek RRP is constituted by ~€ 17.8 b 
in the form of grants, to be invested in 
upgrading public infrastructure and 
reforming the Greek economy, and by 
~€ 12.5 b in the form of loans, to be 
invested in the private sector. Overall, 
the Greek RRP is expected to grow the 
Greek GDP by 7% by 2026, create 
180,000 new jobs and increase 
private investments by 20%. 

Greek RRP grants investments & 
reforms, Tourism sector

The Greek tourism sector stands to 
gain from the funding as several key 
projects have received the go-ahead.

Among these are:

The grant for each investment can 
reach 70% - 80% of total budget, and 
the time from the submission of an 
investment plan to the evaluation and 
inclusion in the corresponding regime 
is expected to last no longer than 60 
days.

Key Trends / 
Opportunities

The new Greek Development Law 
(4887/2022) applies, among other 
tourism facilities, to the upgrade or 
creation of  youth hostels and 
foresees aid in the form of:

Incentives
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tax breaks, 

subsidies, 

leasing subsidies, 

job creation subsidies, 

and business risk financing for 
startups.

Unique characteristics of 
Greece to accelerate 

tourism industry
Growing tourism sector: The COVID 
19 pandemic caused a major disruption 
to the Greek tourism industry - as it did 
globally, but in 2022 a robust rebound of 
the Greek tourism sector is expected, 
since the country remains a safe desti-
nation.

A global destination: The Greek 
culture and history, which are depicted 
in 18 UNESCO World Heritage sites and 
6,000 islands and islets scattered in 
the Aegean and Ionian Sea, are major 
attractions for travelers from all around 
the globe. Greek key tourist destinations 
include but are not limited to Athens, 
Santorini, Mykonos, Rhodes, Corfu, 
Crete and Khalkidhiki.

Unique local culture: In addition, the 
“Greek” experience, which comprises to 
traditional and modern food, the famous 
Greek hospitality, entertainment, but 
also adventures and leisure not only in 
the city but also in the nature, attracts 
more and more people every year, while 
these are factors that favor the choice of 
hostels as type of accommodation vs. 
other types. 

City break destination: The capital, 
Athens, as well as Thessaloniki – 
the country’s 2nd largest city are 
transforming into a major “city break” 
destinations. Especially for Athens 
latest infrastructure developments, 
such as the regeneration of the 3.5km 
coastal zone of Hellinikon, namely “The 
Hellinikon project”, will contribute to the 
promotion of Athens as an international 
year-round destination with hostels 
playing a significant part of the tourism 
offering of these cities, especially 
towards young travelers. 

Key projects

1. Upgrade of tourist port 
infrastructure

2. Further development of moun-
tain and winter tourism products 
and facilities (such as ski resorts) 
and the revision and simplification 
of legislation covering construc-
tion, licensing and operation of 
relevant infrastructure

3. Introduction of educational and 
upskilling programs for 18,000 
tourism industry employees

4. Development of health and 
wellness tourism and the utilization 
of the country’s thermal springs

5. Development of diving and 
underwater tourism

6. Improving the management 
of destinations through the 
establishment and operation 
of local or regional DMOs and of 
observatories for sustainable 
tourist development

7. Making beaches accessible to 
people with mobility problems or 
disabilities with the construction 
of some 250 semi-permanent 
structures

8. Developing a network that will 
link the agri-food, gastronomy and 
tourism sectors, which will serve as 
the country’s management organi-
zation / (DMO) for gastronomy and 
agriculture

9. Creation of a specialized sup-
port office for the management 
of tourism ministry projects to 
be implemented through the 
recovery fund

Funding (ml euros)

161.05

56.57 

43.97 

28.46

22.05

18.45

17.21

17.18 

1.04 


